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masses. They wanted to know how he spent his mornings,
what he ate for lunch, and how many hours he slept. And
here it was : exciting, luxurious, enviable, like the life of
the hero in the films as yet to come. In the United States
Paderewski travelled in his own railway coach. His life was
very strenuous. Sometimes he had to play night after night;
it was essential not to waste any time. In his coach he had
his piano, on which he practised for hours while the train
thundered across the American continent; he could get
food that suited him, which in hotels would have been
difficult to obtain ; exhausted, he could come straight from
a conceit to his railway carriage, there to enjoy the meal of
his day—a large supper at eleven o'clock after the concert.
There he had his cook and such comforts as were essential,
but which to the crowds were a thrilling expression of an
extraordinary, successful life.
His name was popular enough to make Paderewski
Candies and Paderewski Soap pay irrespective of their
quality. Children were given for Christmas toys represent-
ing a little man with a black frock coat, a white bow tie
and a huge head of flame-coloured hair, sitting at a piano ;
when a screw was turned the little man's hands rushed
up and down the keyboard and his head shook violently.
Long before beauty or fame could be effectively commercia-
lized in the form of press advertisements for cosmetics,
cigarettes or lady's stockings, Paderewski was not spared
the sight of his own name on posters or in newspapers to
vouch for the superiority of various goods. The most striking
of such advertisements was undoubtedly the following :
paderewski is the king of pianists
Bur
FlNKELSTEINS   IS   THE   EMPEROR   OF   DRY   GOODS.
The American climax was reached when, on March 8th,
1902, Paderewski filled on the same afternoon the two
biggest halls in New York, the Carnegie Hall and the

